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About the Business Barometer 

The Egyptian Center for Economic Studies (ECES) publishes its Business Barometer (BB) 

survey quarterly as part of its role in providing timely information about the developments of the 

economic activity in Egypt based on macroeconomic indicators. The survey covers firms’ 

assessment of economic growth and results of own operations during the quarter under study as 

well as their outlook for the Egyptian economy and in terms of own production, domestic sales, 

exports, commodity inventories, capacity utilization, prices, wages, employment and investment.  

The surveyed firms cover manufacturing (50 percent), financial services (13 percent), 

construction (12 percent), transportation (10 percent), tourism (9 percent) and 

telecommunications (7 percent). The survey is conducted on a number of micro, small, medium 

and large firms as defined by the Central Bank of Egypt (CBE). ECES launched its first Business 

Barometer in 1998. 

This edition of BB covers firms' assessment of economic growth and results of their operations 

in the second quarter of FY2017/2018 (October-December 2017). It also summarizes their 

expectations for overall economic performance as well as their own activities for the third 

quarter of FY2017/2018 (January-March 2018).  

 

 

 

 

 

 

 

 

 

 

 



Methodology 

 

The BB Index is a simple average of the sub-indices of surveyed variables (production, domestic 

sales, exports, inventory, capacity utilization, prices, wages, employment and investments).  The 

Index is calculated once for large firms and once for SMEs, both for evaluation and expectations. 

Index Value Index Definition 

50 points Same (no change in firms’ performance and 

expectations) 

Above 50 points Higher (improvement in firms’ performance 

and expectations) 

Below 50 points Lower (decline in firms’ performance and 

expectations) 

 

The index is calculated for each variable using the following equation:  

 

 

Where I is the share of firms reporting an increase and S the share of firms reporting “same.” 

The index is designed to have a maximum of 100 points when all firms report an increase, a 

minimum of 0 when all firms report a decrease and a middle value of 50 when all firms report no 

change. Between 0 and 100, the index grows proportionally with larger shares of “increase,” and 

inversely with larger shares of “decrease,” while the change in “same” is neutralized by 

including it in the numerator and the denominator. A higher index thus reflects a better business 

climate and vice versa. It is worth noting that the index is inverted for inventories and input 

prices as increases in these two variables reflect an adverse business climate for firms. 

 


